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Source: IMF, World Economic Outiook, October 2020,
Note: Order of bars for each group indicates (left to right): 2019, 2020 projections, and 2021 projections.
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SDU Goal: 2568-2571 | The Power of SDU

Move forward with “Wisdom & Collaboration"
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O+KRs: 2568 - 2571
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Power of Student & Alumnl : Ready to Work

OBJECTIVES + KEY RESULTS

Objectives

Key Results
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OBJECTIVES + KEY RESULTS

Power of Research & Innowvation : Research & Innovation Utilization

Key Results
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Power of Research & Innowvation : Research & Innovation Utilization

Objectives

Key Results
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Power of Research & Innovation : Research & Innovation Utilization

Objectives Key Results
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Power of Community Engagement : Holistic Economy

Objectives Key Results
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